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Wonderful Business Trip

We Encounter

K
e G, e, sl
k. BEtR , BEHT  HAF—ERHF KRS RENARE. BIHEE
EHMHETES | (ROTLEHRE , £ By BEu
AR LR K EAR.
BSIRT , EAIURRY.

In a modern city, you can experience the rush of life. In a
business talk, you can meet new friends. Sometimes a business
fravel does not necessarily mean rush and fatigue. Even
though in a fast-paced business fravel, you can take a
leisured while to look around and experience local
architecture and customs.

A business travel can actually be a wonderful journey.
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RSSEF , WXEFHR , NIFEFTA.

You may attend a business meeting in Japan and Singapore,
or you may negotiate business in the USA and Germany,
There are many fimes when a business fravel goes together
with the right city and hotel.

Stay away from hustle and bustle in the office area, and feel
every piece of city difference in silence. A business travel
takes a breathing spell in the midst of pressing affairs. No
matter you are in the office of Shanghai Tower, or in some
five-star hotel, or in the busy Tokyo Airport, you can encounter
the same life of ease and beauty.

Here and now, let’s start sharing the life of ease and probing

for lasting beauty.

06
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SHANGHAI TOWER
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If we say the Bund is the scenery line that shows the historical
style of Shanghai over its 100-year history, then Pudong across
the river sketches the skyline of the modern city with
ever-changing buildings. As the new landmark of Shanghai,
the newly-completed "Shanghai Tower”, along with the
Oriental Pearl TV Tower, Shanghai World Financial Center and
other landmark buildings of Lujiazui, adds to the enchantment

of city view here.
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ity SHANGHAI TOWER

“Shanghai Tower” is located in the core area of Lujiazui
Finance and Trade Zone in Pudong, Shanghai. The total
height of the main structure of Shanghai Tower is 632 m, fotal
building area: 576,000 m2. It is a vertical city combining office,
hotel, exhibition, business, sight-seeing, etc. as a whole. With
unique exterior and unconventional shape, the building has
the rounded triangle exterior facade contracting layer by
layer with confinuous but slow spirally-rising frend by 120°,
which creates an extremely beautiful streamlined glass
crystal. As the final episode of super-high architectural
complex in the core area of Lujiazui, the as-built “Shanghai
Tower” will be the highest business mansion with the largest
single building in Shanghai. In addition to super-grade office,
“Shanghai Tower" has five-star hotel, superior thematic
business center, sight-seeing and cultural recreation, featured
conference facility, etc.. What's more, at the bottom of each
zone of Zone 2~8 of the building, there is a sky lobby of
double-skin facades every 120°. The building has 21 sky
lobbies of this kind. In such a sky lobby, you can have a
panoramic view of the city. Here, you can do office work and
relax yourself with a mind of ease, and experience the frend
and rhythm of a modern city. “Shanghai Tower”, so to speak,
is not a simply-copied high-rise but redefines the meaning of
super high-rise building.

TOTO products are also widely used in “Shanghai Tower”, the
highest building in Shanghai. TOTO toilet and washlet are used

in office, VIP meeting room, efc.. Shanghai Tower shines more

prilliantly in the company of such quality products.
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Details
Country/Area
Category

Design company
Owner

Total building area

Product number

ity SHANGHAI TOWER

FE

SEtREF

Gensler

w20 Szl

57.6 HEA*,

%08 : TCF6432CS V10, TCF4732CS V1

China

Comprehensive commercial premises
Gensler

Shanghai Municipal Investment Group
576 thousand square meters

Washlet: TCF6432CS V10. TCF4732CS V1
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I Robert Price
Former Senior Associate,

Studio Director of Gensler

u BS=IR “Efhl" BRATEERASERS. B
RANBESHTF  AXIMENRITERES |, (RIEEIA+ARE
SARE ?

=y

The nearly-completed Shanghai Tower will be the largest
single business building with the greatest height in China.
While designing the project, what concepts and ideas do you

want to convey?

A IESNfEFrAn , "Bl B LSRR IERE SRR S
XIRITHI=EEREPRISRE—EE. STHAIMS | ZHEEX X
RRTHEFFNEKNSHBTERISL, XEEFER T RTH
HZAMEEARRIIMRIRLT | o), BREMA e HERRIEN
tNE HIERERE | EEER, S, EEhl”
BEEMERIFEER , FEENTHEANFIBRERE , Bt
NEEEERHE T EFEE.

As you know, the Shanghai Tower is the last of a trio of towers
planned for Lujiazui area in Pudong, Shanghai. For us, this
project represents China’'s new global leadership role and
financial prowess in the region. The towers massing, use of
state-of-the-art technology and exterior design point toward
the future. In addition, the slogan “Better City Better Life”,
from the Shanghai Exposition site nearby, was a key theme. In
summary, the project is a building that is responsible to the
environment, provides a better life for its inhabitants while

pointing fo the future with its use of technology.

15

u XATMEARITS , RERER. RigEBURBEIR&RKR
MERTETA ?

While designing the project, what impresses and satisfies you
most and what's the greatest difficulty2

A MEAIRIRIRM REIANSIRATERIAIRR | FliJR T NLER
RESRSSRXAE | BEASZE— 5. EXRAEE | iR
REZW , FHRAEEASS. BAIPTHEIGEIHES —H2m R3]
FriRHEEIEE A RBRIRNETYE | RSB AT
K. BEERBRTR | HISE PN R S ELBRRARE
AORTHEEROAR |, BAMEE . " Bl BTt T X—.

It has been nine years to complete this project from the initial
competition phase to what you see today. That's almost a
decade. In that fime, city codes change and new
technologies develop. One of the challenges was to ensure
ideas proposed were forward thinking enough that when
delivered sfill represent the needs of the future. As the project
developed, we worked closely with the client and vendors to
ensure we accommodated the best sustainable fechnology.
We believe the building has succeeded in accomplishing this
task.

u " Eighily" B GEMRIARE , BNAE. EE B,
RRESEE  AERTERET |, BABXI BB A =SS ?

Shanghai Tower is a comprehensive building, including office
space, hotel, shopping mall, enterfainment space, etc. While

designing the project, how do you well combine all of them?

A " BP0 B RIENEETH , HENTAESE T(FH
SRRFTRASR A TR, TEMMEELAREZ FRMARE | X
RHOREE., el LERRBZ N EERS D ATE SR
TR EEASR | EXN=02—HISEES | <R
EREEESMRIES. FUSINHTABRES I Bt L
RN EREIARHRIE MEFIRHE. SR LA RIAEHEE
ANHEEHEAKE | NRIRERERTE | (REJLIEENIAXIE
BEANKHE, RN, (RTLI=AmME. BRBEYMSEONALR
EZRR. FEXLIRERE = ERISROERNE R RS
LI T TR,

The Shanghai Tower is a true vertical city. A true vertical city
has all the components for an individual to live, work and
play. The key to our design is how spaces- are linked and
relate to one another. The Shanghai Tower features sky
gardens on multiple levels within the building linking office
space fo garden space. Around one-third of the site is green
space; featuring:flora and fauna from all over China. The
green spaces are intfegrated by exterior walkways for easy
above and underground access to city amenities. You can
enter the building from the metro, the ground level or; if you
work in the building, from your office space. Within one
building you can have a coffee, shop or meet friend for
leisure. All of these functions are seamlessly combined through
landscaped sky lobbies and the fastest conveying systems

available.

_igehity SHANGHAI TOWER

u RE5 B EERNRITHREAIPILNESR |, BEBFAFKIIKT
‘Bl PARRKHES | ATASIEEDEIE (Washlet) X5
Fm ? BERRSmANERE | (REETEFNRGNE ?

What elements do you think are necessary to be reflected in
bathroom designe Can you talk about the design philosophy
of the bathrooms in Shanghai Tower2 Why do you choose
Washlet productse As for the choice of the products in the
bathroom, what conditions and standards are you based on?

A AHZENATHERREERNRENRBERRZ— , X
—REERRAE. BEENMEEETY  FEEERERNRE
. BI1AA  BEWFRARTIRIT S HEHEANES.
" Bty SBANINIEES LEED PLANTINUM JAME , TOTO AT
MRS ARIE R —3 . RINE#REEEREIFEIRIT
HERE | TOTO AEI=Ra i 1St —BinvEhz—,

One key factor in determining building quality are the
detailing of its public spaces. This is most often overlook.
Restrooms must not just be functional, but set'the building
quality standard. For us, Washlet products provide the latest
design combined with the most current technology. Shanghai
Tower was recently awarded LEED PLANTINUM certification,
and TOTO productsiwere a part of the overall strategy. We
must not just meet high sustainable design standards, but
exceed them. TOTO's products were one factor in helping us

achieve this goal.
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|Sea = v iAo

PALACE HOTEL,
A LUXURY COLLECTION HOTEL

B I EESEEEBEE AR T SEIIEC S BB,
[BEIESEET 1875 FhKFEEFIZERmmTE , 2IRE
SRR — EEEERERENERFR. EF0RE. 56
BT, ENikit. B5POURSZHEERS. BEUTFIRSW
mXAPL , FESTETIEIRS LARER S | B KETHR.
RiTEEk. EAR. KA 5. BRBYWIE. SULEYE. KEK
BT URIREMEIBIRA, 20155 , BELHER , HigitURS
EFAIGEEE XAIIAERRIE AR, BEATETNSRRITS
PRSI B TR SEAS A R EEE,

Indulge in luxury and hospitality on a grand scale at The
Palace Hotel, a Luxury Collection Hotel, San Francisco. A first
in time and place, The Palace has been a retreat of
sophistication since 1875. Experience elegant furnishings,
contemporary amenities, distinctive restaurants, a beautiful
sky-lit indoor pool and fitness center, all matched with
unparalleled service. Cenfrally located in the heart of
downtown San Francisco, The Palace is walking distance to
the city's beloved attractions: The Ferry Building Marketplace,
Embarcadero Waterfront, ChinaTown, Union Square, designer
boutique shopping, cultural museums, Michelin dining and
iconic transportation. Recently renovated in 2015, the design
of the hotel features original architecture and authentic
elements paired with classically inspired, modern décor.
Highlights at the hotel not to be missed are the iconic Garden

Court restaurant and historic Pied Piper bar.
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AN Details

ER / X ESE| Country/Area USA

pri=ES:d] ASEE Category Hotel **+*

FrlAtE 2015 & Opened 2015

pcanyil Beatrice Girelli, Indidesign Designer/Architect Beatrice Girelli, Indidesign
HE Kyo-Ya Hotels & Resorts LP Owner Kyo-Ya Hotels & Resorts LP
FEIEE 556 ) Rooms 556

KRR TiAR: SW532 Product number WASHLET: SW532
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ANDAZ MAUI AT WAILEA RESORT
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FIEHTEE BB LERFT ANDAZ MAUI AT WAILEA RESORT

L

P

g e

L -

IFAERREIE—AmBFERE RS LA IXES
KRS TERTBEUIMERNARN " #TTEREN
X3S LEED INERSMAEENER. ERTIREEEEE ,
BEEENERS AN T ANEHEER , PIEEERINSIRITE
%it. FEA7E Ka' ana Kitchen 1 Morimoto Maui REHE—R
BIRHROENES. TUST ‘Awili Spa & Salon , EEaIEL
HEEEST | EHESTANFE~ R , A EREESREKD
PR ES., RERMEMKE , —tEsMkRE , £5120145F
(Travel + Leisure) SAEIMBEEHILIAZLXE DIATRIE T ERN
TR T — 2R ERIERE,

# ,.'f." e ;_-
o i

—

Andaz Maui at Wailea Resort is redefining luxury with a
non-traditional approach. Situated on Maui's premier
southwestern coastline in Wailea on Mokapu Beach, this
beachfront resort is designed for the discerning island fraveler.
The atmosphere emulates an upscale Hawaiian beach house
that captures the spirit and feel of today's Hawaii. The Silver
LEED certified oasis features luxurious guest rooms, suites and
residential villas where guests can savor the delights of
world-class dining at Ka’'ana Kitchen and Morimoto Maui.
Indulge at ‘Awili Spa & Salon, where you can custom blend
your products for your freatments with your apothecary
consultant or simply relax enjoying the oceanfront infinity
pools. Named Travel + Leisure’s It List for 2014’s Best New
Hotels, Andaz Maui at Wailea Resort awaits to offer you a

refreshing alternative in Maui.

26
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| H H il

mE#EN

ER /X ESE|

Jri=ES:S Ef

FrVEiE) 2013 F

RHAE TSR R/REER

FE HNCERSEE. EXEAALER Kobayashi Group
EEE 297 &)

AR T25ERR - SW502

Details

Country/Area USA

Category Hotel & Resort

Opened 2013

Designer/Architect Rockwell Group

Owner Hyatt, Starwood Capital & Kobayashi Group
Rooms 297

Product number WASHLET: SW502

29 30
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BIRFELHE SCHLOSS ELMAU

| IRIREE

SCHLOSS ELMAU

Schloss Elmau JBER FIEEREELI002E |, Bavarian faJ/R
BHRLLIBKEKR1000KAIELL, 20155 | BEEREER , 478%5
£Ef%I 7 TOTO ME%I=m. BXREFEHRLNEEKEE B2
JIEFILECHIRTESRE , E Dietmar Miller-Elmau 4537
BEENERESRE T TOTO NEERII-mMENSHRIRERE
TAEFE, ERENIAARR. 20155 , tEEHIERE Schloss
Elmau Z77,

BUazRItE@X AR FhENAERBEENES |, EXE({b]
BTEARRZR , S5 5ITIE,. BEEEEREDIRESEN
MES | BESFHRRBBEEAS52002175E. MELURERS
IS
Schloss Elmau is located 100km south of Munich and 1,000m
above sea level in the most stunning mountain valley of the
Bavarian Alps. TOTO WASHLETs were added to all 47 suites of
the retreat during extensive renovations completed in 2015.
Infernational guests are familiar with such shower toilets from
frequent fravel. Dietmar MUller-Elmau chose the original TOTO
WASHLETs from Japan to provide outstanding comfort and
hygiene to the hotel’s infernational clientele, who are familiar
with such shower toilets from their frequent tfravels. The retreat
hosted the heads of state of the G7 nations during the 2015
summit.

Politicians have always been frequent guests at this nearly
100-year old five-star hotel, where they meet with academics
and philosophers for days of debates and discussion. Schloss
ElImau is especially well-known for its fop-class cultural events:
Hotelier Dietmar MUller-Elmau invites guests to enjoy around

200 readings, film viewings and concerts each year.

34
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pri=pSisl hEREE

BREE 20154

EWRLH Dietmar Miiller-Elmau

e ntand Hilmer & Sattler und Albrecht

RE Schloss ElImau GmbH & Co. KG

IR 47 [B%mE. iR

RAF R AMERS : TOTOMHHMESE, MHAMERS
%R0 : EK WASHLETs

Details

Couniry/Area Germany

Category Luxury hotel| ***

Year built 2015

Interior designer Dietmar MUller-Eimau

Architect Hilmer & Sattler und Albrecht

Owner Schloss EImau GmbH & Co. KG

Number of rooms 47 rooms and suites

Product number Toilet: NEOREST SE and MH toilets

Washlet: EK WASHLETs
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HOTEL 7132,
VALS SWITZERLAND

19965 , A5 ZAIHEIEE TIRRAT , IEEV/RETXEE/ LAY
ATEREFEAENOMN, 7132852 R E/RETNRAIHBERD
kap B, B/REMRBEILCEINZ AR, 201245, 7132/EEFFA
EFBEENESELE. EEEEESERESERMSE , 1L
HLUZERE RS EZEmIRITEENSENERS. BAERIRAS
FERITATEEN=IEFETERR L. XUBAZRAITHREHFT
BEATRBERRNSE  MEEBRLET HE RiXmINEER
TOTO AT E e BaA (RS | LILECHELMUHRIXIE. I
MR ORI E S [E RSB R A RAYEFE LB A,

When Peter Zumthor built the thermal baths in 1996, the small
mountain town of Vals became a mecca for architecture
enthusiasts. Hotel 7132, named after Vals’' postal code,
intends to enhance this reputation even further. Gradual
renovations on the hotel started in 2012. The management
chose fo work with intfernationally renowned architects, giving
them free hand to design the rooms and suites as they
wished. The new rooms and three suites designed by Kengo
Kuma were just recently completed. Kuma installed NEOREST
AC WASHLETs in the suites, which matched their simple
elegance. The Japanese architect was, of course, familiar
with the shower toilets and the many advantages they offer.
Today, more and more European guests are also learning to
appreciate the clean feeling they experience after using the

WASHLET.

39

BT E/RER7132i8fE HOTEL 7132, VALS SWITZERLAND
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1969 £ iEfE 11996 F( IRRA )
2012-2016

LRSI, FRAS.

%15 - Z218#5. Stucco Lustro,
- 18R

B - HREERR

87 [BEFN=AER
TOTOWSHATFE BE 2 B aNALERE

Details
Country/Area
Category
Year built
Renovated

Architect

Owner
Rooms

Product number

I E/REF71325EE HOTEL 7132, VALS SWITZERLAND

SWITZERLAND

Luxury hotel

1969 (hotel) 1996 (thermal baths)
2012-2016

Tadao Ando, Kengo Kuma,
Peter Zumthor, Stucco Lustro,
Thom Mayne

Remo Stoffel

87 rooms and 3 suites

TOTO NEOREST AC WASHLET

44
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TAJ FALAKNUMA PALACE ,
HYDERABAD

47

BB R LB AR R SIS SRS RSB EE
AFHEAREREEEBRNSERAE  EERRFERWERD
EROBELE. WE  EATURREZES BLEBRRBEREE
MX— B EREERN.

ZERBFERIBREHERE , T18845FF T , 1893F
Y, (EEREE 71058, 2010F11813AFRIEABESL,

SERER I EEE S HEEEBAFE2000%R |, B0
IERRRA—TNEREE ARBTrnE , FREBPLTFA.
MM S B EESEEIER T 3SR,

TMEEXEZEESETHEA  NETBENREERIT. 2569
KE., BEOREAHEE. BER. BE& ZSAhR. ZeREE.
=i, EE. KREWTEmIARRRABFEEIRITEBIEEN L. BE
FEfz . EERNERERGEMRENE T ERIE  BRERER
Fis. BENG=2 , MEXLHHBILEFEIEHHEL.

TR AN S SIS E NS TAJ FALAKNUMA PALACE , HYDERABAD

The former residence of the Nizam of Hyderabad, Falaknuma
Palace has been rightfully leased by the Royal Family of
Hyderabad to the Taj Group of Hotels Resorts and Palaces
with Royal Family members having personally supervised part
of the Palace's refurbishment. Guest can now experience the
famed Nizam's hospitality which was once the sole preserve
of royalty.

The palace was built by the Prime minister of the 6th Nizam
and the construction started in the year 1884 and ended in
the year 1893, It Took 10 years for the restoration of the Palace
and opened in opened its doors as a hotel on 13th Nov 2010.
2000 feet above Hyderabad, Taj Falaknuma Palace,
beautifully refurbished and lovingly restored rooms allow you
fo journey into the clouds and info the glided ages, where
grandeur and excess is celebrated and savoured in equal
measure.

Those who have revelled in its opulence have revelled in its
large Venetian chandeliers, rare furniture, grand marble
staircases and gurgling fountains, priceless statues, and
objects d'art, stained-glass windows, unique sketches and
murals encased in ornate frames, a world-class collection of
crystal as well as the Mughal, Rajasthani and Japanese
gardens personally conceived by the Nizam. The Palace
Library, a replica of the one at Windsor Castle, is a collector's
envy as it is home to the rarest of manuscripts, books and one
of the most acclaimed collections of the Holy Quran in the
country, all of which were selected and brought back by the

Nizam himself.
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ER / X [21):4

pri=ESidl REREE

Frdbedia) 2010118138

RiHm Andrea Palladio

EE Her Highness Princess Birgen Jah Esra Yegane
BIEE 45 IR 15 BER

KA A{ERE : CW668) / SW668). CW875 NJ Omni
Details

Country/Area India

Category Hotel Deluxe *****

Opened 13th November 2010

Architect Andrea Palladio

Owner Her Highness Princess Birgen Jah Esra Yegane
Rooms 45 Rooms and 15 Suites.

Product number Toilet: CW668J / SW668J, CW875 NJ Omni
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LOTTE HOTEL HANOI

RRBEEZFHERARIESERS , FHEE2018FREREILMN
mEEERI3AL, R, RRBEESRIEEDERARARES
BIE , RE2014F9AFR T HRAREE. ARRKEE T
AR, EERE T Fei D SRR X AR IR RS S X, BE
UT65EHRRRFOLARINZ RS , BIIZARERESHR
BEEE  258AFERESAAE  MREURAEES, Ak
MURBFAREAEHEHISRIE  REETRHI— P E2 W
S/, FEH Ao Dai IRITEEZ BAIARATERIFS.

WARRREEBSIUCAIBIERIE | AR T &L
. 318EEFRRITIES kB EANSEERER | H4E
EANLHRIEFEARR, EERNCIULERERENSSINE. SiRnET
BEMNEEERER , EERAESEMF. BEAEETHRBEIR
EETMREHEZE | ERHEE A I ERIHE R REIAL.
1,680m219ESHLLAK 1,200m2HSpaX BE# B2 AMERENEI A
WARHBERK. FENESTEHZETRFINSHERS  2SMEN
MRERERE , FINERSY. BSHE. FRkhs. Re B=
URFREREE.
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LOTTE Hotel is the biggest hotel chain in South Korea and is
becoming one of the Top 3 Asia Brand Hotel by 2018. In
Vietnam, LOTTE Hotel has been operating 5-star LOTTE Legend
Hotel Saigon and in September 2014, they had the grand
opening of LOTTE Hotel Hanoi. LOTTE Hotel Hanoi is the true
landmark of the city, connecting the Old Town where history is
still kept alive and the New Business District, the symbol of
Hanoi's future. The hotel is situated on the upper part of the
magnificent 65-storey building LOTTE Center Hanoi , where
locating also premium department stores, 258 luxurious
serviced residences, best view observatory deck and a
conveniently located hypermarket. This building is not only the
symbol of LOTTE Group in Vietnam but also a famous tourist
attraction and architectural landmark in Hanoi thanks fo its
Ao Dai inspired design.

In such modern yet elegant settings, LOTTE Hotel Hanoi sets a
new standard of luxury in the city. The service of luxurious 318
guest rooms, designed with motifs from the beautiful nature
and elegant traditional patterns of Vietham, brings the posh
comfort fo guests. The exclusive Club Floor offers the finest
environment for business. The upscale restaurants cater
refined dishes with an expansive view from a high-rise
building. The Lobby Lounge and Bar featfure sophisticated
design of together modernity and classical beauty, bringing
fresh and exciting experiences to guests at different times of
the day. The 1,680 m' Fitness Center and 1,200 Spa area
enhance the experience of guests from dynamic to
comfortable relaxation. Finally, the banquet rooms of various
sizes, all equipped with a state-of-the-art audio-visual system,
are ideal venues for a full range of events, such as
international conventions, business seminars, product-launch

events, parties, weddings, and family gatherings.

SARRKESE LOTTE HOTEL HANOI

% w_ ,i!wmp]i . '... i
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Country/Area
Category
Opened

Interior designer
Owner

Rooms

Product number
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SARRKESE LOTTE HOTEL HANOI

)

REREE

201498

Wilson Associates, HBA

Lotte Corallis

31818

AMERE | TOTOMHLHMFCSIIITU/TCFI911A
T2i%RN : TCF491K

Vietnam

Hotel *****

September, 2014

Wilson Associates; HBA

Lotte Corallis

318

Toilet:TOTO NEOREST CS991TU/TCF9911A
Washlet: TCF491K
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THE SOUTH BEACH
SINGAPORE
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N R r B R — ERE 6 S4B B BRI AR IRTHES |
HiZITRECRE HIP (BEMERIATIET). EELEEIINGR
B, BETIERT A REER(CDLR 101 £FMK , (E£E
ZIHH Philippe Starck i&it , HTEERR EZIRIRIZHY Foster NF]
RESKAFERITOEEEEZENAedasAEESERIRIT.
BERE—MAAETIE , BTEAERIARI34,000m2HIES S
AR RRAL P —ES. BER NCO B&RES , LIE—
BEMRERMVERTRKEMES, BERSIMIECE | BEAL]
BEERNINIAR. XMEE5RRNESRNTER/NERNES &
PUCHINRAVERASE A —E2it,

BIEEE43 M IFI R AU R AT HAIH.LPEE |, X—
MBI RS EZEFERIZTE , RATHEES IRIHEL" 1
Bk, BEXREENTEFEE HLPEISNERT —RLAUELR
R RIFTIRAE,

BEXRSEHETENIRE , ESHEREES Butler 1687
URBERHBENSEE, BEAE2ELSE8NRE , AMEFRE
FEBIRINIEREE,

N X RS FESE THE SOUTH BEACH SINGAPORE

The South Beach is a 654-room contemporary inspired H.I.P.
(Highly Individualised People and Places) hotel designed by
French designer Philippe Starck, located in the hub of
downtown Singapore. The latest development by City
Developments Limited (CDL) Singapore and 10l Corporation
Berhad, the hotel boasts brilliant architecture by international
award-winning firm Foster + Partners and leading design
global frm Aedas. Coupled with a private dining club, the
hotel is part of a mixed-use contemporary and ecological
sustainable development — South Beach, which comprises an
area of over 34,000m?2. We believe the best design occurs at
the intersection of old and new. The architecture cleverly
integrates the heritage site formerly comprising three army
blocks and the NCO Club, a favourite haunt for army, naval
and air force offices famed for its Olympic-sized swimming
pool. The hotel resides amidst a place of historical value,
evoking a sense of pride and nostalgia. This fusion of old and
new becomes essential in architectural literature,
undoubtedly ranking among the architectural models of
modern Singapore.

There are many distinctive spaces in the hotel, including 43
imaginative social spaces and stylishly designed H.I.P rooms
that offer a sanctuary of calm and comfort. With emphasis on
imaginative social spaces to cater to the need for ‘alone
togetherness’, The South Beach aims to further promote the
luxury H.I.P. hotel concepft to the region and set new
hospitality standards by Creating Infinite Experiences for and
with you.

The hotel aims fo provide in-house guests a unique hospitality
experience in the luxuriously well-appointed guest rooms
providing the latest integrated technological experience.
Other amenities highlights include Butler Cabinets in selected
guestrooms and a complimentary fully-stocked refreshment

bar.
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Details
Country/Area Singapore
Category Hotel| *****
Opened 2015

Interior designer

Owner

Rooms

Product number

FrIME X 4ERS = BNE THE SOUTH BEACH SINGAPORE

Philippe Starck

City Developments Limited (CDL) Singapore
and I0I Corporation Berhad

654

Washlet: TCF4731A
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NOVOTEL YANGON MAX
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EERFDCERINEER T ESMEERT RIS
ZENEHRAEREE. 366EEHBNZHERITATHE. A
BESFE. BERE3RETMADEE , ZESNRE , UHEEFR
BARRIARE. BEEREKE. @Ei0. SPA, EFDR. HFK
RS, BREURILEERBRSE—NE2. BES12KNES

TRBENTS , RSTSHI008EE. BRILZINEEXRRE
IPEIT. INaNE. IMRZESNENSESBSNE. TOTO
M mBRFERBAR TEENRIH , AetHFRNESREMT
— MR, BEREFERE.

BERHIYE TR NOVOTEL YANGON MAX

Novotel Yangon Max is the brand new five-star hotel located
between Yangon International Airport and the historical
downtown.

The 366 spacious rooms have been stylishly designed to
ensure maximum space, comfort and functionality. With 3
restaurants and 4 bars, Novotel Yangon Max offers a wide
selection of food & beverages to suit different faste buds.
Hotel facilities include a swimming pool, fitness center, spa,
beauty salon, laundry, concierge, retail shops and babysitting
service.

The hotel is well-known for its grand ballroom with a 12-meter
high ceiling and a seating capacity up to 700 guests banquet
style. Other meeting facilities include 1 junior ballroom, 1
conference room, 1 Eureka meeting room and 5 meeting
rooms.

TOTO products have been nicely integrated within the inferior
design of the hotel allowing the guests to have a modern

easy living experience.

66



7 TefEE NOVOTEL YANGON MAﬂ




BUSINESS TRAVEL | msssiess

69

AN
ER / X
Jri=ES:s
FrdbadiE)
ERIRIT
FRE
BIEE

A5

Details
Couniry/Area
Category
Opened

Interior designer
Owner

Rooms

Product number

BERHIYE TR NOVOTEL YANGON MAX

i)

REREE

20154

Hrh0E DA EfRigitBRAE)
AEEHNEEERAR

366 [ , B 49 BEE4EER , 25 BITHER
TOTOREHHHFPKZ1800A

Myanmar

Hotel *+xx

2015

IIDA International Design Pte Ltd.,Singapore

Max Myanmar Hotel Co. Ltd

Total 366 rooms, including 49 Deluxe suites , 25 Executive Suites

TOTO NEOREST PKZ1800A
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THE RITZ-CARLTON,
CHENGDU

73

PREBE IR RGBS SBRAT 17 | bR 2R
V&, BEFRINEE SRR RN RELENE.
EERITRSEELY |, R RERT AERRT S FRIEER R | it
SRR AEARRIN. BEEGAERFAIIRRBAZA
BT, EFETHEHIRSARES SRS —T 8 MEW
g, =Z[AREXIERYET | EVAERRE. FLAR BTEE,
BERTHR—TTEBAES |, T8 EAERERKE. 2300F75K
HIBRREKTUARES O, BIRER "KRRTH" #9ES
MRS,

BIEFB353AEE  BE54RAEFMLIEABRERS | 57
RERHEHHOEESN, BRIk REREREEREHRE 1§
FARRISYRNEEEZELP, AR EIE -SRI ME
WIRSS | TrREF RSN UEEAVRAERR L. ZEAR
F7 TOTO iEtniMsE e BahAER: | (EETIREMNERE , IUC
R RIS R AR TS,

FRERE SIARE-E/RIA THE RITZ-CARLTON, CHENGDU

The Ritz-Carlton, Chengdu is located near the city’s central
Tianfu Square as the first luxury flagship hotel in the
southwestern region of China by Ritz-Carlton Management
Group. The design of the hotel is full of minimalism, which is
inspired by two thousand years of rich history in Chengdu
culture. A kind of classical beauty from the modern elements
are naturally expressed by the details. The historic tea culture
of Chengdu weaves its way through the guests’experiences
of the hotel. The Ritz-Carlton, Chengdu offers guests a modern
sophistication with traditional fouches as well as memorable
and diverse global dining opportunities at each of its three
restaurants. Through the biggest terrace in fown, a unique
and intimate dining experience is provided at FLAIR lounge.
Guests can also find relaxation and wellness at the 2,300
square meters full-floor luxury Ritz-Carlton SPA and Fitness
Center.

With 353 guest rooms, 54 suites and one presidential suite, the
luxury hotel features unmatched views of downtown
Chengdu. The design concept is inspired by the traditional
lane of Chengdu, and it infegrates oriental taste with
modern luxury. Not only the personal service, but also the
influence of tea culture can be found throughout the luxury
hotel. Lastly, TOTO's NEOREST series are equipped to offer
every guest an intelligent comfortable stay brought by

state-of-the-art technology.
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Details
Country/Area
Category
Owner
Rooms

Product number

FRERE SIARE-E/RIA THE RITZ-CARLTON, CHENGDU

HE

REREE

FEERNEEEERER

35378

AEEE  TOTOMHETECESI683)CS
3T : TCF6231CSV6

CHINA

Hotel **+**

MARRIOTT INTERNATIONAL, INC.
353

Toilet: TOTO NEOREST CES9683JCS
Washlet: TCF6231CSVé
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BIERB T SRHRRREERE FHOERR 279 [EZEH
EFMAEFRRESHERNE  (EREHEKERXE, EREHHE
R HERNERN , SZEMRESERSERRS. FE5E
RESRBXIEEHEAVEEREFIN)IRITTER | MRRFAIR
BT HEERMRISETHASARNLRRE. XEEARTS
BTSN EN ARG RS R SR T,
KRG R B , MERAKSERITUEERSRNRIZARM
ERFRIRIEEREEANGE, MG REAERINERAZERMF
KES—HT  BESERRREEEN ) SAESENERBIE.
AL, IR RMAEIFIUE AR SR TR HIRE
SE. TEEEBEFARNE , AMESRIITHEIRIATER |, EERA
B9R TOTO HIEREMTEREE B oA ERS  MERE LTI
XN

FEBH S EIE THE ST. REGIS CHENGDU

Defining elegance in the heart of the business district, The St.
Regis Chengdu is located within steps of Tianfu Square and
Chunxi Road. Boasting an iconic address in the ancient city, it
is strategically placed near premier shopping and renowned
restaurants.

Meticulously decorated to impart timeless style, 279 guest
rooms and suites unite custom furnishings with state-of-the-art
amenities. Along with rare views of the city or Tianfu Square,
signature St. Regis Butler services are available any time, day
or night. Inspired by timeless elegance and Sichuan design
elements, Deluxe Rooms of the hotel inspire guests with richly
tactile textiles, a refined neutral palette, and crimson accents.
These engaging details flawlessly combine with iconic city or
Tianfu Square views visible through floor-to-ceiling windows
that open to reveal fresh breezes. Crown molding frames the
gracious scene while a circular crystal chandelier illuminates
the room'’s original artwork and bespoke touches. The
captivating attention to detail continues in the expansive
bathroom, which is separated from the bedroom by
French-inspired doors and tiled in smooth marble, with a
gliftering chandelier as its centerpiece. The soft lighting serves
to reveal a deep soaking bathtub, separate rainforest shower,
and dual vanities. A separate water closet, with smart toilet,
ensures privacy. TOTO NEOREST series are equipped fo deliver

exceptional experiences.
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Details

Country/Area CHINA

Category Hotel **+**

Owner Starwood

Rooms 279

Product number Toilet: TOTO NEOREST CES9683JCS
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HIBHARE BANYAN TREE HUANGSHAN

HUEEATHERBIORHER , B THRIERELLE
IEEEUMMELEZEERIIZL900MHERE. MAXNFUER
EREBHANLI0DM , EFTRXKEELRNARBETFHOHA
MAEF M - FEE R AT, BATIANARISE . WAAI T HitE
EREZENTHAESRMTEHNE 0N "OFEH" . AhEa7hE
MEIERE , M ERBFHNEETRNERTERE. R
SMRFIRBEAR , @ MRRERIRXAER, BEOMETI
28, FRREFT ANV | ek @EIIESRIRLL | (BRI agsE
A9,

FEEIRE | BiRIH KIS ERE R LA R E/KEE
RIXIESEIOR, BAMRIKER , #iF &5 SLE , XEEK
ERSBIINRESBEMNETERS  FEREERN. RE.
BESELEENRFENER , NTTBLKRSRSHBAZERN. BS
ALREIES £, RRBEIINLEZES , BEEE LEES0
FREAREUBERIB ARG, XAFROERNT , ShhXERE
RRNMESE. KEBRIRIGSABRERE , TBHSKEN
BEZHNRMILAR—=  ABEMTEZEELZENNE T2
mENEAELBAOEALT.

ERNEERESE  RTYSENEEESTRIEZN  8F
FTHRIRESpafIiitaBBRIE | BEASRETY. RILZINEEHN
PiAERAT TOTO RN m, EAEE( R T mISHiE S S
£FiE,

In the old Xidi and Hongcun villages, just ten minutes from the
resort, you can find traditional Chinese residences dating
back to the Ming and Qing dynasty. Their unique
combination of simple and exquisite architecture perfectly
demonstrates the heritage of the Hui-style culture. As you
wander along the village, you will be amazed by the beauty
of its boundless hills and winding stfreams.

The design of Banyan Tree Huangshan embodies the
enchanting Hui-style’s architecture inspired by traditional
Chinese ink paintings. The wooden bamboo carvings found
within the hotel tell ancient stories, while others depict the
sheer beauty of Mount Huangshan. The wooden roof slopes
with its white walls tipped by black scales; finishing in the
fraditional horse-head style found in the area, provide the
resort with a signature local fouch that blends in with its
surrounding scenery.

Banyan Tree Huangshan is equipped with state-of-the-art
facilities. In addition to the poetically inspiring suites and villas,
the award-winning Banyan Tree Spa and Banyan Tree Gallery
are also not to be missed.

The resort has all kinds offacilities. Not only the luxury suites
and villas, but also the Banyan Tree Spa and Banyan Tree
Gallery boutiques can not be missed. In addition, guest rooms
are all equipped with TOTO washlet for unique, clean and

comfortable experiences during the stay.
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Details
Country/Area
Category
Owner
Rooms

Product number

HE

A

BURSEE

76 [B%EE

Bi%mn : TCF6432CS

CHINA

Hotel&Resort

Banyan Tree Hotel&Resort
76

Washlet: TCF6432CS
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The Ritz-Carlton, Kyoto opened in February 2014 as the first
international luxury hotel brand in Kyoto as an urban resort
concept with contemporary touches. Overlooking the

Kamogawa river, in a prime location favored by Japanese

noblemen since the 17th century, the property offers sublime
views of the river and the Higashiyama mountain range, and
easy access to the vibrant downtown districts of Gion,

Pontocho and Kawaramachi.

SREBIT R/
THE RITZ-CARLTON, KYOTO
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Details

Couniry/Area JAPAN
Category Hotel *****
Rooms 248

Product number TOTO NEOREST
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GALULERY TOTO

XE—HEIENZHERNE ST FRNESR AR
B, AERGERE | REARRIXMY , BEARRAR. EIRIIEA
{20 |, YA R — iyl | EEERIRIKZAIFR , thRIRERE
HORRR. 528, XEHSEXFE—N=E , (RAILEFTSR , iRES

18, EEF. FEi. BEF , BHRERmTAR.

GALLERY TOTO

This is a business trip, busy but full of fun. Traveling through
different countries and cities and staying in different hotels,
you can feel their distinctive cultures and meet new friends.
Throughout the trip, airport is like a transfer station, it is where
you start and where you end the trip. Of course, there will be
a place where you get away from noise, relax and enjoy the
real comfort. Cleaner, relaxed and enjoyable, like what

Washlet brings.

Photo by DAICI ANO
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GALLERY TGO
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Klein DythamiZsges5FT(KDa)
Neorest AH/RH, ITEM 01,
KAOREIkL. BFH. BEEERRS

Details
Country/Area
Category
Completion
Size

Design

Equipment

JAPAN

Public bathroom

Mid April 2015

Approx. 138m2 (total area of restroom space)
Klein Dytham architecture (KDa)

Neorest AH/RH RESTROOM ITEM 01,

Aqua Auto (automatic faucets), Hydrocera (hand dryers), Hydrocera (urinal mats), etc.

GALLERY TOTO

Phata by DAICI ANG

by DAICT AND
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Mark Dytham / Astrid Klein

e

GALLERY TOTO {i F H 7~ 5% F = F% #1 35 _NARITA SKY The Gallery TOTO at the Narita International Airport is

. _ LOUNGE “WA" (REXR (ZihEXiERES —fnusisfn Satellite]  located in the NARITA SKY LOUNGE “WA", which connects
——— Bgt% ), 2015 & 4 BIEX ST I XM S EH B RS the Terminal 2 main building to the Satelite (annex) and i
. : {BagHing: e Jando;
5 | | A

ﬁmﬂﬂéélﬁ%éé)@?;ﬁz;r | BT IXERORIR | Bl KDa said, @! [

ol SRR R A DA, TORIR showroorn. It lso i

' —# "ZARKE * . Mark Dytham thZemft1E erience as they

; ERETRERE ABEBRERFKE , FtSibEG to return fifheir countries. So, .

TOTO gitAE N BRI ENEAR , EEDLEH expeience i98osto SO ~ i ‘j .
BEMBIRI AT SEE™=, Gallery TOTO MUFHILEDREEIRITHME  design a foilet that more than anyt ||_- - .
BHENBEER , BREF PM—FRIBAER , AIFERIRES-) - buta 'gallery’. " Mark Dytham also said if y

wanted both the users of the space and those around it

to be able to enjoy the gallery, so Gallery TOTO is a
collection of individually unique toilet spaces which allows
people using the toilets to retain their grace and dignity.
But above all, it is the only foilet space of its kind in the
world which, through the Japanese ‘shaji' like LED screens,

brings a smile to your face ;-)

Photo by DAICI ANO
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PSEIE

TOTO &4t
TOTO MUSEUM

79 TOTO 100EFIE T

T EAFACIINTHBTOTOB RS EBFTEMEAT "TOTOEIR"
EXAARFF. ZEWERTOTONIRE2017 5 3z 100 E 5T
FHREY , BERARNBRARAIIREE , LIRTOTOZERESH
HIEEE.

TOTOBHIIREEF R T B M LR HHER B mPRYIE R AT
i . SEEAESNEERR AL ERR R AR T ERE A
WERR |, TELIAFRRRELN R AR IRERANEARS
t&al, TOTO SERIBYIREIRA— I RIAIF & B TOTOEY)
IESRIBAFIEFHTIEE , FaStHRRIAIEETOTOMS TR
DiaR. FETm , FHEATOTORIMEES.

“TOTO Museum”, located in TOTO Headquarter in Japan,
Kitakyushu, officially opens to the public. The museum is
established to greet the 100th anniversary of TOTO in 2017,
aiming to publicize the development history of sanitary
products and the manufacturing philosophy of TOTO coming
down through the past to the present day.

TOTO Museum showcases the products that have ever been
presented in historical data library and showroom, including
the foilet used in House of Councillors Meeting Hall and the I (% J
jumbo toilet for sumo wrestlers, as well as the unit bath model : s
used in Hotel New Otani Tokyo during 1964 Tokyo Olympic Pé'_}

LN Ty rea—

Games. TOTO aims to build the museum into a platform - IR oy

il

i

through which TOTO Museum can communicate with visitors
and customers. TOTO also wants to publicize sanitary ware

technology and products, and spreads its brand philosophy.
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GALLERY-MA

XFTOTO [HEJER- 8]

TOTO EIE - (BFATOTO FHASE, 2T0TO Mt ASIFERHN—2Rs , TB
TEFEREASRT. "B WEE, BEA. HaS=aZEmEEigEE.

BH1985F 108 IERAIZIASK , TOTO ES - [BFE 7 st Rtz
RIHPAIRES. BRLbZSh , TOTO R EEAREDEFIGER,. HREEE ,
SNSRI R T —NERAR , HEEIICIRLIREENEET S,

TOTO GALLERY - MA is in the charge of TOTO as a part of its corporate
social responsibility building. It focuses on architectual art and design.
"MA" means tolerance and retention among people, time and space.
Since its inception in October 1985, TOTO GALLERY ‘MA has undertook
numerous exhibitions of architects and designers from around the
world. Besides, TOTO GALLERY ‘MA organizes various interviews and
lectures alike to provide architects and designers with a perfect
public-oriented platform on which they can share their ideas and

ideology.

RERZAKFK BEAUNR

2015 £/ TOTO EfEE - [MEDH) "BAHNR FkZHFk" ELESR
ZAREMIEED. BN E—(EERNANSE—R BRI, 2RH
TOTO EifS - [AEDMORE  BERFERNMENEZR B UK IEEHTT
FHME NATEAENANGHTIRSHEFIRE M5 ISHSE "FRER"
BIRTREME.

In 2015, Sou Fujimoto: Futures of the Future organized by TOTO
GALLERY ‘MA was held at Power Station of Art. Sou Fujimoto is a
Japanese architect in the forefront of architecture. At the said
exhibition organized by TOTO GALLERY ‘MA, we infroduced the design
philosophy of Sou Fujimoto and his production process by presenting
his previous and on-going projects, so as to lead fo the possibility of
“Architect of the Future” in the days to come.

TOTO
GREEN “
CHALLENGE

TOTO /KIMEESE

PESRBRIPESSTOTO NSRS | 21E2008FHAME (FE ) AR
AEHRRS00A TRV | ZESELECERNEPRARTKARERE. /K
BRARBESEN. RETHKRBEGEEFIRE. FDIMRFARTHIE, T7KENIR
RESSIMEMEN. EEE , TOTO KAEESEFRESES I ARE
TRy E, BEERRMKKIERZR. fF "BKk—RE" FEs. 7k
TOTO BB AMERIRIMEHM | [iRtts , SHFMRBVAIRE.

TOTO Water Environment Fund of China Environmental Protection
Foundation was established in 2008 with a donation of RMB 5 million by
TOTO(CHINA)CO.,LTD. The Fund regularly carries out nation-wide
water-saving knowledge publicity, water-saving fechnology and
policy trainning, financial support in application for water-saving
invention and creation patents, organizing academic workshops of
evironmental protection and water-saving knowledge competition,
etc.. Inrecent years, TOTO Water Environment Fund has orgnized many
activities, such as setting up Special Scholarship for University Students,
aiding the inconstruction of water projects in poor areas, “Class of
Love and Water” for primary and secondary schools, etc.. In the future,
TOTO will spare no efforts to give back to the society and support the
development of environmental protection undertaking.
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